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CANAL+ LE FUTUR EST A NOUS

POP

SEASON 2 - SEPTEMBER 2023

THE HITTV SHOW IS BACK!

Aby, following the murder of her husband in Abidjan a
few hours after their arrival, decides to stay there with .
their son to discover the fruth. She then introduces herself 4
under a false identity in the family of her late husband...

= p=~- In this second season, we will follow the arrival of the
%+ N'Ghetta family whose father is the boss of an important
¥ media group...

Infrigues, twists and turns and suspense will be the order
of the day in the 120 episodes of season 2!

From Monday to Friday, Access timeslot
26-minute episodes
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SUCCESS Ft FIRST SEASON, LE FU
E LIKES ITi" e A

.../ 5cnvs FAN
ONSOCIAL NETWORK

. facebook

Jenny Nwatchok Kotto
Le futur est & nous est un chef d'ceuvre. Les acteurs, sont
excellents, I'intrigue, le suspens, I'émotion, la qualité de
I'image. Nickel nickel.

Mon acteur préféré pour I'instant c'est également le petit
Aziz. || est bon. Il joue tellement naturellement. On dirait

qu'il ne joue méme pas. i
I 111 s’
Dieuvit Dekambi ,
_t_'e‘; nous, Ia‘s'erie la plus touchante :F’visgﬂfmigﬁz DANS.
' . HLE FUT
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2 v, Mavie Biawa
4 \ X &4 p JFaime t série et mon coup de coeur C'est le petit Aziz il joue tellement bien )
s Honner | d » rholala c'est le meilleur acteur pour moi gy & & 7
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Tara DE Mak

C'est |a magie seulement cette serie. Trop canooooooon. Rien & dire sur le jeu |
d'acteurs, il est plus que waouh!!! |
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CANAL+ ASSOCIATE YOUR BRAND
WITH A MUST-HAVE TV SHOW
CLASSIC ADVERTISING
TV SPOT SPONSORSHIP PRODUCT PLACEMENT
IN BILLBOARD NATURAL SETTING

A powerful context with

a premium tv channel
et
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IN AND OUT (12")

i
"/' FESTA

Associate your image

- with a popular TV show - :

Wk .

& & Exceptional visibility of the
product at the heart of the
content

DIGITAL
FACEBOOK POST

A global
communication, for a
better memorization
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CANAL+| COMMERCIAL OFFERS o
CLASSIC ADVERTISING EST A NOUS

4-WEEK OFFER 4-WEEK OFFER
80 broadcasts 80 broadcasts
20 new episodes + 60 free reruns 20 new episodes + 60 free rerruns
TV SPOT A N T : TV SPOT
- 20 60 220 9 60
T LIVE RERUN il SR LIVE RERUN
. TV Spots TV Spots ol TV Spots e

NET BUDGET

NET BUDGET
19 000¢ 40 000€¢
e Sy 23 500 340 XOF 26 254 320 XOF
- PZiliee. e »- ' ?
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CANAL+ PRODUCT PLACEMENT UTUR
o YOUR PRODUCT AT THE HEART OF THE T-V.SHOV\FST N

.\
A TAILORMADE STRATE%Y
WITH A NATURAL INTEGRATION OF THL';RDUCT INITS UNIVERSE
] g
] L .
LIVING PLACES MAQUIS - RESTAURANTS SALES PLACES OUTDOOR

Food, beverages, clothing, hygiene Food, alcohol, gambling... Large-scale distribution, food, drink... ¥ Cars, gambling, distribution,
and beauty, household appliances... restaurant...

@ Video examples

Offer reserved for Advertisers who purchase a minimum of 4 weeks of Classic Advertising and/or Sponsorship / Shooting h obre 2023
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https://youtu.be/U4UdhhS6qTo
https://youtu.be/5mFpd-eEAlM

CANAL+ THE STORY ARC LE FUTUR
- TO GO BEYOND PRODUCT PLACEMEN ESTANO

E—

STORYTELLING CREATED-ESPECIALLY F%R YOUR BRAND,
A DEDICATED SCENARIO AND INVOLVED ACTORS

daH

]
THE CONCEPT 4

A narrative arc is a storyline, involving one or more characters,
that takes place over several episodes.

5 mentions of the brand (placement, quote, etc...) will be naturally
infegrated into the scenario in a series of 10 episodes maximum.

A tailor-made device will be created for your brand, to enable it
to reinforce its link with the public and to reach its objectives:
notoriety, image, sales...

Broadcast of 5 mentions of the brand on TV f
S video posts published on the CANAL+ Facebook page

*Subject to validation by the production teams

Offer reserved for Advertisers who purchase a minimum of 4 weeks of Classic Advertising and/or Sponsorship/ Shooting MarehOetobér 2023

CANAL+ADVERTISING

N



CANAL+

DIGITAL,

8% ANODs
POP
FACEBOOK POSTS
CANAL+
5000 000 200 000 3%
4 r 3 \ < 2
A GLOBAL COMMUNICATION
Maximize the recall of your campaign and benefit
\ ] from a better proximity with the public
: i |
Wi 2t T DPE FUT 4 Posts published on the CANAL+ Facebook page f
i ‘ R N;)‘tus : | _ |
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Offer reserved for Advertisers who purchase a minimqmifcl?"AZW,aéksboé%tossic Advertising and[ E%
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CANALYS COMERCIAL OFFERS LE F
ADVANCED AVERTISING* EST AR

PRODUCT STORY ARC* DIGITAL
PLACEMENT*
5 Mentions of the
5 product placements brand 4 Posts
20 aired appearances Sponsored Posts
20 aired appearances (5 live + 15 free reruns) On Facebook

(5 live + 15 reruns) f
ikl — 5 Video Posts
“] o ‘ 5 sequences published via f

Sponsored Posts
T 1]}

NET BUDGET

15 000¢

9 839 355 XOF

NET BUDGET NET BUDGET s e

12 000€

7 871485 XOF

35 000€

22 958 495 XOF

nE
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i i“l!g validation by the produchon teams
Offers reseryed for Advertisers who purchase, at least, a 4-week offer in Classic Advertising and/or Sponsorship
: o'nﬁ "‘ary and customized quote for the set dressing / Shooting from March to October 2023
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