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AFRICASCOPE KIDS : THE AFRICASCOPE COMPLEMENT

AFRICASCOPE KIDS BY [C(ANTAR TNS, 4-14 YO CHILDREN'S TV CONSUMPTION

First survey dedicated to the TV consumption of the Brings answers on little girls and boys habits
French-speaking sub-saharan Africa children
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THE MAIN TV INDICATORS THE PERFECT COMPLEMENTARY SURVEY TO AFRICASCOPE
Audience share, reach, coverage or daily viewing time To better target children, more and more prescribers

of their parents' purchases
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AFRICASCOPE KIDS 2018 : THE SURVEY ENVIRONMENT
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Division by gender
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50% 50%

Average interview duration : 36 minutes

Survey framework :

Adult answering with the child

Mother - 50% ] 6"%

Father In%
Brother/Sister I 15%
Family I 14%
Other I 10%

Division by age

11-14 yo’

(XX

7-10 yo
36%

4-6 yo
27%

Survey conduced in Abidjan (Ivory Coast), Dakar (Senegal) and Douala (Cameroon) among the 4-14 yo
children

1200 children's interviews made at home face to face responding the quotas (gender, age)
From November 24th to December 9th
Children interviews' with an adult (member of family : Mother, Father...)

Division by country

Ivory Coast

32%
V

Cameroon
42%

1B
Senegal
26%
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AFRICAN CHILDREN : BIG TV WATCHERS

TV AT THE HEART OF THE DAILY LIFE AVERAGE AGE

92% watch TV everyday Daily Audience - Total TV

8,9 yo

IMPORTANT DAILY VIEWING TIME 3 MAIN CONSUMPTION PEAKS

180 minutes per day (+ /- 3H!) Average quarter in audience share 414 yo (%)

(2H40 FROM MON- FRI & 3H48 FROM SAT-SUN])
AFRICASCOPE KIDS 2018 - KANTAR TNS
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96% PREFER WATCHING CARTOONS

CAN YOU TELL ME WHAT DO YOU LIKE TO WATCH ON TV... ?

(Here, addition of «l like to watch a lot »)

'}“’1‘? Including 77% of African productions
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