ASON 2
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Wit A SHOW THAT SHINES cANALY

P —

RECORD-BREAKING NUMBERS IN SEASON 1

SSSSSSS

l [ | 6 M ILLIONS IN AVERAGE WATCHED NOUVELLE REINE

Source : AFRICAMAT - audience in 4 countries (Cl, CM, DRC, SN). *Excluding sports programmes in the same time slot CANAL+ADVERTISING
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Nt A SHOW TO BE WATCHED IN FAMILY  cANaLt

SAISON 2

THE ICONIC SEASON 1 JURY IS
BACK THIS YEAR!

> l 4 /o OF AUDIENCE SHARE AMONG THE 15-34

> l 4 /O OF AUDIENCE SHARE AMONG WOMEN
> l l /o OF AUDIENCE SHARE AMONG MEN

Source: AFRICAMAT - audience in 4 countries (Cl, CM, DRC, SN) CANAL+ADVERTISING
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Nouvelle CANAL+
EINe

THEY TRUSTED US DURING SEASON 1

MAGIC

pa rfums & cosmétigues ~ PREMIOM QUALITY

gva SI‘éOP Beaufort RAWBANK

. T
COIEA  instax  qacco

CANAL+ADVERTISING






J}gﬁ@ SHINE BRIGHT! CANAL+

SAISON 2

A 360 ° ACTIVATION GIVING SIVOP EXCEPTIONAL BRAND VISIBILITY!

Strategic product placgmenf in a highly Creation of two digital capsules on
watched episode! CANAL social channels, showcasing the
brand in a subtle and playful way!
15%

audience share

1,7 M

Facebook, Instagram, Tiktok and Youtube

viewers in front of their screens! IMPRESSIONS : 225 900
ENGAGEMENTS : 9 737

Offer reserved for advertisers purchasing at least a 4-week Classic Advertising and/or Sponsorship package - Source: AFRICAMAT, final-episode audience in 4 countries (Cl, CM, DRC, SN) CANAL+ADVERTISING


https://www.youtube.com/watch?v=GMRhC78fJRo
https://www.youtube.com/watch?v=u-Ph7DQkCbM
https://www.youtube.com/watch?v=hKxURAgfG7A

&ﬁlle A 3 60 ° CAM PA’ GN CA':’,.fG';:
REINC .

Beaufort

PREMIUM QUALITY

SAISON 2

A 360° CAMPAIGN - TV AND DIGITAL ACTIVATION FOR MAXIMUM REACH!

Creation of digital capsules broadcast on
Facebook

Communication aligned with key moment
of the show!

15% 21%

audience share audience share

Beau Bea%lfon
iewers in front of their iewers in front of their A
i SICreens| | e S’creensl ’ 8 m',"ons reach
324’( views
TI K engagements

Offer reserved for advertisers purchasing at least a 4-week Classic Advertising and/or Sponsorship package - Source: AFRICAMAT, final-episode audience in 4 countries (Cl, CM, DRC, SN. CANALFADVERTISING


https://www.youtube.com/watch?v=EtcaObeFAeU
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Nt THE ELECTION OF THE NEW QUEEN! A

SAISON 2

The CANAL+ beauty show is back for a new season!!
Experts are looking for the most beautifull and talented women in French-speaking Africa (beauty, singing, dancing, eloquence, arts) who will join the Queens'
Academy!

EPISODE 1 to 4 - CASTING PHASE

An open casting to discover contestants from the following countries:
Benin, Burkina Faso, Burundi, Cameroon, Congo, Céte d'lvoire, Gabon,
Guinea, Madagascar, Mali, Niger, Democratic Republic of the Congo,
Rwanda, Senegal, Chad, Togo.

Castings shoot : from 26/01 to 15/02 - Abidjan

EPISODE 5 to 9 - VILLA PHASE

Over 5 weeks, viewers follow the contestants' journey in the villa as they
A prepare for the final and aim to win the title of "New Queen of Africa" Villa shoot: from 16/02 to 08/03 - Abidjan
and 15 million FCFA. The training will be punctuated by challenges,
ﬁ coaching sessions and various workshops.
Each week, 2 contestants will be eliminated, but 1 will be saved by the
public's favourite vote and will be able to take part in the NEW QUEEN

final.
EPISODE 10 - LIVE SHOW FINAL
There will be 16 finalists competing in the ultimate election. Final Live Show on 06/06 - Abidjan
L
The audience will then have the responsibility of crowning the one who Broadcast from 04/04 to 06/06/2026 - 10x140"
best combines beauty, charisma and talent to become the NEW QUEEN! Every Saturday at 8:30PM GMT.

CANAL+ADVERTISING
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o ADVERTISING DISPLAYS cANALt

SAISON 2 FULL SEASON WITH 10 EPISODES

A SHOW THAT HAS TRULY WON OUR
SUBSCRIBERS' HEARTS!

12 4% AUDIENCE SHARE ON THE SHOW

4 . 2 Z h»
5 A 3
‘ 3 | A “ ';’ (]

THE STRONGEST SHOW OF 2025!

i . | 2,3 M ° 5F ViEWERS DURING THE FINAL LIVE SHOW!?

2 70 PRESENCES 2 3% AUDIENCE SHARE AMONG WOMEN.2
9 2
INEDITS REDIFFUSIONS 24,5% AUDIENCE SHARE AMONG 1534 YEARS OLD.
40 BB ENTREE ET SORTIEN 40 BB ENTREE ET SORTIE
1 OUT OF 2 SUBSCRIBERS HAS WATCHED THE FINAL
20 SPOTS en ENTREE ET SORTIE 20 srors LIVE ON CANAL+ POP IN CAMEROUN (48,4% AUDIENCE SHARE) !

150 4

(1) Subject to available slots - 3 slots based on 12". (2) AFRICAMAT: final-episode audience in 4 countries (Cl, CM, DRC, SN. CANAL+ADVERTISING
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REINC
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ADVERTISING DISPLAYS A

FULL SEASON WITH 10 EPISODES

CLASSIC DISPLAY

1ST PART

2ND PART

P —

0

1 SPOT PER EPISODE

NEW EPISODES RE-RUNS
10 SPOTS iN AND OUT 10 spors

2 SPOTS PER EPISODE

NEW EPISODES RE-RUNS
20 SPOTS IN AND oUT 20 spors

CANAL+ADVERTISING




»51%9 DISPLAYS DURING EVENTS CANALY

PRODUCT PLACEMENT

SAISON 2

CUSTOMIZED SOLUTION, WITH A NATURAL INTEGRATION OF THE PRODUCT
INTO THE UNIVERS

P —

THEY TRUSTED US AND ARE SATISFIED AFTER SEASON 1!

SIVOP CASTEL INSTAX

- i

CANAL+ADVERTISING

Offer reserved for advertisers purchasing at least a 4week Classic Advertising and/or Sponsorship package, depending on the proposed plan*


https://www.youtube.com/watch?v=GMRhC78fJRo
https://www.youtube.com/watch?v=qj4lU285Izc




e DIGITAL SOLUTIONS kel

OUR DISPLAYS

SAISON 2

3 TYPES OF VISIBILITY TO REACH YOUR DIGITAL TARGET

\/s
I(_IIIL .

LES CANDIDATES

000 ™mDO O
‘\@/ t/ \~e/ 6/ &/ @/

uuuuuu

BRAND CONTENT SOCIAL MEDIA VOTING PLATEFORM
EXCLUSIVE, COSTUMIZED CONTENT TO HIGH-ENGAGEMENT VIDEO CLIPS TO BRAND PRESENCE AT THE MOMENT WHEN
EMBODY YOUR BRAND BOOST YOUR BRAND VISIBILITY THE AUDIENCE TAKES ACTION

e

CANAL+ADVERTISING




< Nouvelle
e

-
>

SAISON 2

FOCUS - VOTING
PLATFORM

SPONSORSHIP TAILORED TO YOUR BRAND

VOTING PLATFORM

e

)TE DE LA SEMAINE 2 @ Fin du vote
01 jour 06:10:35

Vous avez voté pour FRANCE

Obtenez jusqu'a 27 votes supplémentaires en cliquant ici

[Publicite] Envo! a0
eswon yezdelargent  (mos )( scoms) 239
L5 sansfraisvers PAfrique o Eﬁg‘}

I " PARTAGERMONVOTE )

Source : Plateforme de votes Secret Story Afrique

MECHANICS :

WATCH A VIDEO AD TO UNLOCK A
SECOND VOTE. BONUS VOTE BY
Il;ggl_’lNG ON THE ADVERTISER’S

BENEFITS :

* FORTHE AUDIENCE:
INCREASED CHANCES FOR
THEIR FAVORITE CONTESTANT

* FOR THE ADVERTISER:
MAXIMUM ADVERTISING
EXPOSURE

* VISIBILITY : DISPLAY FORMATS
%gu’ BANNERS), PRE-ROLL

CANAL+
MAGIC

KPI

DURING SECRET STORY
SEASON 2,

THE VOTING PLATFORM
RECORDED

MORE THAN :

3.9M

VISITORS

CANAL+ADVERTISING
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Nt BRAND CONTENT - ACTIVATION IDEAS ~ “ANALt

SAISON 2

(NON-EXHAUSTIVE)

EXCLUSIVE CONTENTS, INTEGRATED AT THE HEART OF THE NOUVELLE REINE EXPERIENCE, TO EMBODY
YOUR BRAND NATURALLY AND PREMIUM.

. L%
Je suis quelqu’un qui a
de la facilité

Eilie

VILLA FINAL IMMERSIVE
IN THE INTIMACY OF THE CONTESTANTS: THE DECISIVE MOMENT: EXPERIENCE THE SHOW FROM THE INSIDE,
PREPARATION, EMOTIONS, REACTIONS. ELIMINATIONS, TENSION, TRUTH. AS CLOSE AS POSSIBLE TO THE EMOTION.

(f) (D
CANAL+ADVERTISING



O‘F{f}n@ DIGITAL OFFERS CANALLE

OUR PACKS

SAISON 2

PROGRESSIVE FORMATS, FROM THE MOST ACCESSIBLE TO THE MOST EXCLUSIVE.

SOCIAL MEDIA SOCIAL MEDIA SOCIAL MEDIA
10 SPONSORED VIDEO CLIPS BROADCAST ON 20 SPONSORED VIDEO CLIPS BROADCAST ON 30 SPONSORED VIDEO CLIPS BROADCAST ON
THE CANAL+ AFRIQUE FACEBOOK PAGE THE CANAL+ AFRIQUE FACEBOOK PAGE THE CANAL+ AFRIQUE FACEBOOK PAGE
INTEGRATION OF THE LOGO INTEGRATION OF THE LOGO INTEGRATION OF THE LOGO
IN A 6 SECONDS BILLBOARD IN A 6 SECONDS BILLBOARD IN A 6 SECONDS BILLBOARD
VOTING PLATFORM VOTING PLATFORM VOTING PLATFORM
PRESENCE DURING PRESENCE DURING PRESENCE DURING
2 WEEKS 6 WEEKS 10 WEEKS
DISPLAY FORMATS DISPLAY FORMATS DISPLAY FORMATS
(SQUARE & BANNER) (SQUARE & BANNER (SQUARE & BANNER
POSSIBILITY OF BRAND CONTENT POSSIBILITY OF BRAND CONTENT POSSIBILITY OF BRAND CONTENT
ON QUOTATION ON QUOTATION ON QUOTATION

. /L /

\
() ©® @ @ (@)

CANAL+ADVERTISING
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Neitse EVENT-DRIVEN FORMATS CANALE

SAISON 2 PRODUCT PLACEMENT

UN INVITE DE MARQUE!

During the show, a special guest will visit the contestants in the
villa to offer advice and guidance.

Brand Integration: The brand will be showcased through a
guest selected by the advertiser (influencer, brand
ambassador, spokesperson). The guest will interact with the
contestants, using these exchanges to highlight not only the
brand, but also its values and key messages.

CANAL+ADVERTISING

Offer reserved for advertisers purchasing a minimum 4-week Classic Advertising and/or Sponsorship package
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Neilc EVENT-DRIVEN FORMATS CANALE

SAISON 2 PRODUCT PLACEMENT

A HIGH-END FASHION SHOW !

The contestants will be challenged during a fashion show
where their confidence, creativity, and boldness will be
assessed to determine who best embodies the bold spirit. The
outfits may also be featured again during a runway show
planned for the finale.

| CANAL+]|

Brand Integration: The fashion show will be produced by the
brand, with outfits provided by the brand. Quotes and on-
screen banners may also be displayed during the challenge.

Brand Presence: Invilla presence during the fashion show -+
Live broadcast replay or second runway show during the finale
Going Further: Behindthe-scenes footage can be filmed and
distributed across digital platforms™

CANAL+ADVERTISING

Offer reserved for advertisers purchasing a minimum 4-week Classic Advertising and/or Sponsorship package *On condition



Offer reserved for advertisers purchasing a minimum 4-week Classic Advertising and/or Sponsorship package

\ﬁ‘{{

Ww
REINC

NEW BRAND AMBASSADOR

During the show, one of the contestants will be selected
following a challenge to star in the brand's new advertising
campaign.

Brand Integration: Behind-the-scenes footage of the shoot will
be filmed, with the brand's products visible both during the
production and during the airing of the commercial in the
finale. The commercial will also be broadcast on

CANAL+ MAGIC.

EVENT-DRIVEN FORMATS

SAISON 2 PRODUCT PLACEMENT

CANAL+

CANAL+ADVERTISING


https://www.youtube.com/watch?v=u-Ph7DQkCbM
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Nt EVENT-DRIVEN FORMATS canaL+

SAISON 2 PRODUCT PLACEMENT

GLAM INSTANT

Before a photoshoot, runway show, or interview, it's essential
to look and feel your best with the finest products. Showcase
them in a dedicated space within the villa for maximum
visibility.

Brand Integration: Before major challenges, contestants will
get ready using the brand's products, with a branded makeup
station and/or a brand makeup artist assisting them.

Brand Presence: In-villa visibility + Live broadcast replay
Going Further: Behind-the-scenes footage can be filmed and
shared across digital platforms™*

CANAL+ADVERTISING

Offer reserved for advertisers purchasing a minimum 4-week Classic Advertising and/or Sponsorship package *On condition
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