
Coming soon

Ready to buzz?



A show Loved and watched across 
the world​

10 M 
viewers in 
Cameroun in 2017

9 M 
   viewers in
   Côte d’ivoire in 2017

Average of   4,97 M 
viewers during season 2025                            

9,46 M subscribers 

on their YouTube channel​

19,3 % audience 

share among female primary 
shoppers under50 years old​

SOURCE: VOX AFRICA PRESS  RELEASE / MÉDIAMÉTRIE / NIELSEN.

2,9 M viewers during the 

final of 2025 season​



CANAL+  Subscribers devoted to reality TV SHOWS​

10% 
Audience share in 

prime time​

5,9M
audience engagement

3,9M
of visits to the voting 

platform

Up to 1M 
viewers

Average of1,6 M 
viewers

6,4 M
audience engagement

80 M
impressions

SOURCE: AFRICAMAT , 4 COUNTRIES (CIV, DRC, CM, SN)

N°1 
most watched channel

N°1 
most watched channel

N°1 
most watched channel



Grab your
sEAT for the 
year's biggest
event!



The music event lands at CANAL+!
FOR THE FIRST TIME : The Voice hits your CANAL+ screens!

DIVE into a musical 
universe where the voice 
will be your only weapon 

to defend yourself and 
assert your victory!

4 top coaches pick and 
coach the talents until 

one single winner 
stands out!

The public will be the 
ultimate decider of the 

grand winner thanks to a 
platform set up 

especially for the show!

10 episodes with a live 
finale will immerse 

viewers and your 
brand in an iconic 

show



FOR THE FIRST TIME : The Voice hits your CANAL+ screens!
What's the show's format?

1 2 3 4

Blind Auditions 
Seated in a chair turned away from
the stage and facing the
audience , the coach hears the
singer without seeing them.
When convinced by a performance,
the coach hits the buzzer, the chair
sping to face the stage, and the
coach discovers the talent and affirm
they want them in their team .

Battles
Coaches have full creative
freedom to design set -ups and
form groups of 3 to 4 talents
who perform against each other
on stage . Each coach will have to
choose who stays on their
team for the next stage!

semi-final 
5 talents per coach selected
during the Battles will have to face
off. Coaches will award points to
whoever delivers the best
performance . In the end, 4
talents go to the final!

Live final
The season closes spectacularly : 4
finalists battle with just their
voices. Public judges and votes via
special platform!

THE VOICE 2026



Show structure​

Episode 1 TO 5 Blind auditions​ 58 featured talents​ 40 selected talents​
3 shooting days

Episodes 6 AND 7 battles 40 featured talents 20 selected talents​
2 shooting days

Episodes 8 AND 9 semi-finals​ 20 featured talents 4 selected talents​
2 shooting days

Episode 10 Grand final​ 4 featured talents 1 winner
1 live show​

SHOOTING IN 
APril 2026

SHOOTING AND
LIVE
BROADCAST
ON 15/08

The episodes will be filmed in Abidjan at Mancala Studio!



1ST PART
BB
12’’

SPOT
30’’

BB
12’’

SPOT
30’’ 2ND PART

BB
12’’

SPOT
30’’

BB
12’’

270 PRESENCES

NEW EPISODES

40 BB IN AND OUT(1)

20 SPOTS IN AND OUT

150 BA

RE-RUNS

40 BB IN AND OUT

20 SPOTS

Full package​

Advertising packages – FULL SEASON (10 episodes)​

NEW EPISODES

10 SPOTS IN AND OUT​

RE-RUNS

10 SPOTS

NEW EPISODES

20 SPOTS IN AND OUT

RE-RUNS

20 SPOTS

Classic package​

1 SPOT PER EPISODE

2 SPOTS PER EPISODE

CLASSIC & 
SPONSORSHIP

(1) Subject to available slots – 3 slots based on 12".

10 x 90’ episodes broadcast on 

Every Saturday at 20:30 GMT

From June 13 to August 15, 2026



Advertising packages – special editions

COSTUMIZED SOLUTION, WITH A NATURAL INTEGRATION OF THE PRODUCT INTO THE VOICE UNIVERS

Offer reserved for advertisers purchasing at least a 4 -week Classic Advertising and/or Sponsorship package.

TAP INTO A HIT SHOW TO NATURALLY INTEGRATE 
YOUR PRODUCT AND SHOWCASE YOUR BRAND!

OUR TEAM BUILDS YOUR EXCLUSIVE VISIBILITY 
BOOST.

https://www.facebook.com/NBCTheVoice/posts/help-the-top-8-save-the-music-created-with-our-partner-toyota-usa-toyotagiving/1795547153815959/


DIGITAL ​
Commercial​
offer 



Advertising solutions– DIGITAL​

Voting platform​

Concept: 
Watch a video ad to unlock a second vote.
Bonus vote with a post on the advertiser’s page .

Benefits : 

• For the public : more chances for their favourite contestant.• For the advertiser : maximize advertising exposure ..• Visibility : display (boxes, banners), pre-roll

Organic posts with a strong presence on ​
Youtube, facebook, tiktok and instagram

3,9 M 

Of visitors*

Source: Secret Story Africa voting platform.



Digital activation ideas – brand content​

*Non-exhaustive​

COMPLETE THE LYRICS
An influencer starts singing, 
but stops at a certain 
moment. The participant must 
then complete the lyrics that 
follow

SHOWER SINGERS
A fun weekly game with internet users,
where they are asked to send videos
of themselves singing a pre-selected
song . The winner is announced after
each episode .

BLIND TEST
A musical game that
consists of listening to
a part of a song and
trying to guess the
titleor the artist.

POTENTIAL INFLUENCERS



Our offers - digital​

STARTER pack​ PACK STANDARD PACK PREMIUM

10 ORGANIC POSTS 
on social media

3 WEEKS
on the voting platform

OPTION
produce brand content on 

request

20 ORGANIC POSTS

on social media

6 WEEKS

on the voting platform

OPTION
produce brand content on

request

30 ORGANIC POSTS

on social media

8 WEEKS

on the voting platform

OPTION
produce brand content on 

request
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