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PRIME TIME PLATFORM



GRAB YOUR
SEAT FOR THE
YEAR'S BIGGEST
EVENT!




FOR THE FIRST TIME : THE VOICE HITS YOUR CANAL+ SCREENS!

DIVEINTO A MUSICAL 4 TOP COACHES PICK AND THE PUBLIC WILL BE THE 10 EPISODES WITH A LIVE
UNIVERSE-WHERE-THE VOICE COACH THE TALENTS UNTIL ULTIMATE DECIDER OF THE FINALE WILL IMMERSE
WILL BE'YOUR ONLY WEAPON ONE SINGLE WINNER GRAND WINNER THANKS TO A VIEWERS AND YOUR

T0 DEFEND YOURSELF AND STANDS OUT! PLATFORM SET UP BRAND IN AN ICONIC

ASSERT YOUR VICTORY! ESPECIALLY FOR THE SHOW! SHOW



FOR THE FIRST TIME : THE VOICE HITS YOUR CANAL+ SCREENS?

BLIND AUDITIONS

Seated in a chair turned away from
the stage and

. the coach hears the
singer them.
When convinced by a performance,
the coach hits the buzzer, the chair
sping to face the stage, and the
coach discovers the talent and affirm
they

2

BATTLES

Coaches have full  creative
freedom to and
form groups of
who perform against each other
on stage. Each coach will have to
choose

for the next stage!

during the Battles will have to face
off. Coaches will award points to

whoever

3

SEMI-FINAL

per coach selected

delivers  the
In the end,

4

LIVE FINAL

The season closes spectacularly:

battle with just their
voices. Public judges and votes via
special platform!



SHOW STRUCTURE

THE EPISODES WILL BE FILMED IN ABIDJAN AT MANCALA STUDIO!

EPISODE 1705 BLIND AUDITIONS

I SHOOTING DAYS
EPISODES 6 AND 7 BATTLES

2 SHOOTING DAYS
EPISODES 8 AND 9 SEMI-FINALS

2 SHOOTING DAYS
EPISODE 10 GRAND FINAL

1LIVE SHOW

58 FEATURED TALENTS

40 FEATURED TALENTS

20 FeaTuReD TALENTS

4 FEATURED TALENTS

A0 SELECTED TALENTS

20 SELECTED TALENTS

4 SELECTED TALENTS

1 WINNER
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SHOOTING IN
APRIL 2026

SHOOTING AND
LIVE
BROADCAST
ON 15/08



ADVERTISING PACKAGES - FULL SEASON (10 EPISODES)

FULL PACKAGE CLASSIC PACKAGE

10x 90 episodes broadcast on

CANAL+
[POP|

Every Saturday at 20:30 GV =
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ADVERTISING PACKAGES - SPECIAL EDITIONS

COSTUMIZED SOLUTION, WITH A NATURAL INTEGRATION OF THE PRODUCT INTO THE VOICE UNIVERS

TAPINTO A HIT SHOW TO NATURALLY INTEGRATE
YOUR PRODUCT AND SHOWCASE YOUR BRAND!

OUR TEAM BUILDS YOUR EXCLUSIVE VISIBILITY
BOOST.



https://www.facebook.com/NBCTheVoice/posts/help-the-top-8-save-the-music-created-with-our-partner-toyota-usa-toyotagiving/1795547153815959/

DIGITAL
COMMERCIAL
OFFER




ADVERTISING SOLUTIONS- DIGITAL

& Bienvenue

() Fin du vote
01 jour 06:10:35

VOTE DE LA SEMAINE 2

Vous avez voté pour FRANCE

Obtenez jusqu'a 27 votes supplémentaires en cliquant ici

3IM

OF VISITORS*

Source: Secret Story Africa voting platform.

VOTING PLATFORM

CONCEPT:

Watch a video ad to unlock a second vote.
Bonus vote with a post on the advertiser's page.

BENEFITS :

For the public: more chances for their favourite contestant.
For the advertiser: maximize advertising exposure..

Visibility: display (boxes, banners), pre-roll

ORGANIC POSTS WITH A STRONG PRESENGE ON
YOUTUBE, FACEBOOK, TIKTOK AND INSTAGRAM

ULE CHAINE 100% CAN E
CANAL+ Afrique ¢
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DIGITAL ACTIVATION IDEAS - BRAND CONTENT
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SHOWER SINGERS

A fun weekly game with internet users,
where they are asked to send videos
of themselves singing a pre-selected
song. The winner is announced after
each episode.

S COMPLETE THELYRICS
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An influencer starts singing,
but stops at a certain
moment. The participant must
then complete the lyrics that
follow

BLIND TEST

m A musical game that
TTESF consists of listening to

a part of a song and
frying to guess the
title or the artist.

*NON-EXHAUSTIVE



" OUR OFFERS - DIGITAL

STARTER PALK

10 ORGANIC POSTS

on social media

3 WEEKS

on the voting platform

OPTION
produce brand content on
request

PAGK STANDARD

20 ORGANIC POSTS

on social media

6 WEEKS

on the voting platform

OPTION
produce brand content on
request

PAGK PREMIUM

30 ORGANIC POSTS

on social media

8 WEEKS

on the voting platform

OPTION
produce brand content on
request
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